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contributors
Inge Moore
Principal, HBA London

Over the past decade, Inge
has developed an

extraordinary collection of
work, cultivated a team of
highly talented designers and
made the studio’s name
synonymous with original,
sometimes iconic, hotel
interiors across Europe.  
www.hbadesign.com 

Clare Pascoe
Founder, Pascoe Interiors

Since 2000, Clare Pascoe
has offered a

comprehensive interior design
service from her design studio
in West Sussex. Championing
British suppliers and makers,
Clare offers clients a
sustainable interior design
solution that celebrates the
Best of British skilled
industries.
www.pascoeinteriors.com 

Shelley Pond 
Creative Director, Scarlet Opus

Shelley is responsible for the
trend forecasting projects

of multi-national and national
retailers in the UK and also
manages all Scarlet Opus
client accounts and projects in
the Middle East. Shelley is
jointly responsible for
forecasting the main seasonal
Scarlet Opus design and co
lour trends, which includes the
creation of trend boards and
trend reports.
scarletopus.com

Lucy Powles
Founder, Cocovara

Lucy Powles was introduced
to the world of interiors by

her mother, an interior designer.
An opportunity with Candy &
Candy arose in 2000 when
Lucy started her career. In 2010
Lucy founded Cocovara
Interiors, a design service,
embracing elegance and
uncompromising attention to
detail.
www.cocovara.co.uk 

Victoria Redshaw 
Managing Director, 
Scarlet Opus

Victoria is a media
spokesperson for Scarlet

Opus clients and in addition has
delivered keynote speeches at
shows and exhibitions. She
leads the design and curating
of the Trends Hub at The
Flooring Show in the UK and
Surfaces show in Las Vegas, as
well as leading the Trend Tours
on Designer Day. 
scarletopus.com

Lindsey Rendall
Co-Founder, Rendall & Wright

Lindsey teamed up with Helen
Wright, and together in 2006

they founded Rendall & Wright.
Lindsey’s eclectic, elegant
design style and impeccable
attention to detail is evident
throughout her impressive
portfolio which boasts high end
residential properties, hotels,
spas and private members
clubs across England, Scotland
and the French Alps.
www.rendallandwright.com 
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Trend concepts
2013 has been a year of beautiful design,
as is evident in the projects featured in this
edition of the yearbook. After an Olympic
year of celebration and royal occasions, it
seems the theme of great Britishness
continues to run strong. What has come to
light now as we move forward is the need
for a return to the root of good design.
Manipulation of our natural resources and
an appreciation of global sourcing are on
the agenda for many designers and their
clients. Art meets science and vice versa
has featured prominently in discussions of
design and it is this fusion that many
designers will be carrying forward into
2014 and beyond. The designers featured
in this edition have sat down to discuss
these ideas with a focus on such areas as
hotel design, interior architecture and the
external world of design.
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At The Gallery HBA
London, we see each
project as a unique

opportunity to create something
spectacular. Since currently we
are designing several spas and
resorts in fascinating places
around the world, we’ve been
looking closely at trends for
these kinds of spaces so that the
atmospheres we create are
ahead-of-the-curve yet also have
enduring, timeless qualities. 

Guests today don’t want to
stay at another generic property;
they expect a cultural
immersion in their destination.
This trend fits beautifully with
our view that a successful
interior must have a narrative, a
guideline for the concept which
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INGE MOORE

Trend: Spa & Resort Design
By Inge Moore
Principal, HBA London  

Inge Moore is the guiding spirit of HBA London. Over the past decade, she has developed an
extraordinary collection of work, cultivated a team of highly talented designers and made the studio’s
name synonymous with original, sometimes iconic, hotel interiors across Europe. Recently, she
formed The Gallery, a marque of high-concept design for hotels, spas, restaurants and residences.
Inge began her career in South Africa working in museum design where she collaborated with
Museum Africa to build the country’s first post-apartheid museum. She then went on to lead the
interior design department of an architectural practice in the creation of six prestigious super-
casinos. Inge came to the UK on joining HBA in 2001 and steadily transformed what was then a
satellite office into a studio with a passionate drive for creating distinctive hotels and much sought-
after residences. In 2008, she moved the team’s offices into an historic former theatre, a design
environment that reflects the group’s ethos and nurtures creative inspiration. Here, Inge offers an
insight into the spectacular world of spa design.
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elicits an emotional reaction and
makes guests feel cared for
while inviting a journey of
discovery. So for every project
we design, including fabulous
resorts and spas, we invest a
good deal of time into
researching the history,
mythology and artistry of a
location so that, through the
details of the interiors, guests
may discover intriguing insights
into a place’s heritage and
customs. A good example of
this can be found with the Ritz-
Carlton resort in Tunisia, which
we are currently designing; here,
the lobby’s central fountain has
been inspired by local folklore
about a “goblet of giving”. 

Overall, the distinction
between hospitality and
residential styles is becoming
more blurred. People aspire to
emulate luxury resorts and spas
in their houses, yet these dream
destinations are introducing the
personal comforts found in
private homes, for example
handmade materials and
individualised touches such as
cultivated collections of objets
d’art. This idea is perfectly
expressed through our design of
The Alpina Gstaad. With the
individuality of a very special
private residence, the interiors
of this Alpine resort feature
many traditional Swiss materials
crafted in centuries-old ways or
reworked into contemporary
individually designed pieces.
The result is both rustic and
refined, weathered timbers
mixed with embossed leathers,
hand-beaten bronze sconces,
custom-designed wrought iron
lamps, and natural wools and
linens. 

At beachside resorts,
people come to the shore to

unwind, so the size of a
bedroom’s desk and work space
is shrinking and there is an
increased focus upon relaxation.
Properties are also starting to
offer more diverse activities so
that boredom doesn’t strike
during a holiday lasting a week
or more. Chefs are now
teaching culinary classes in hotel
restaurants, and guests can join
in local village experiences.
Kids’ clubs, such as the one we
designed at The Alpina Gstaad,
are a trend to watch for the
future, as they are being taken
to a whole other level with
elaborate playgrounds and
fantasy worlds to spark

children’s imaginations.  
Luxury resorts are all about

being pampered, and spas are
an essential component of
providing this atmosphere for
guests. They can no longer get
away with having just a few small
treatment rooms and calling this
a spa; they now need to provide
a more holistic experience. In
the future, full-range spas will be
expected as the norm, rather
than a “nice-to-have” extra.
Increasingly, individual his-and-
her bathrooms and even fully
equipped private spas are being
incorporated into luxury resort
suites. 

When designing a spa, our
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SPA & RESORT DESIGN
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Above: ESPA Istanbul, Hammam steam room door. Photography by Ken Hayden.
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most important priority is to get
the function right; otherwise, the
style is just a façade. However,
both aspects are critical. It’s a
given that the individual
elements within the space will
function properly. The
difference comes with the way
we blend spatial planning,
materials and cultural styles and
preferences to arrive at an
integrated spa concept.

On the heels of our award-
winning design of the ESPA at
the Istanbul EDITION, we are
now working on a second spa in
this extraordinary destination,
this time for the Raffles Istanbul
Zorlu Center. For our new
project, we have drawn
inspiration from the region’s
richly layered provenance as the
place in which the Bosphorous
strait weaves together
Occidental and Oriental worlds

into one inimitable culture. A
metaphor for Istanbul‘s divided
unity, these waters are revered
as the soul and lifeblood of the
city. Therefore water features,
with their powerful ability to
inspire guests’ relaxation and
dreaming, form the thread for
the design journey through the
spa. Its urban and
contemporary edge reflects the
duality of Istanbul as a place
steeped in ancient traditions and
rituals, yet also an important
influence in modern culture.

The creation of cocooning
sensorial experiences in spas is
a trend, which continues to
grow. Instead of approaching a
spa from a strictly clinical or
engineering point-of-view,
designers should envision it
from a sensual perspective.
Guests have very intimate
contact with the interior finishes

and ambience of a spa, much
more so than in other parts of a
resort. This can be a quite
vulnerable place because they
are nude or partially undressed.
It’s really important that
designers put themselves in
every space and imagine how it
will affect each of the five
senses. The sensation of
temperature and textured
flooring against bare feet; the
weight and feel of door handles;
and the touch of skin against
soft materials are all vital aspects
to consider when it comes to
nurturing guests’ feelings of
security. All the sensory features
must be just right so that this
impression of sanctuary
encompasses the entire
environment and guests can let
their guard down and unwind.

www.hbadesign.com

Above: The Alpina Gstaad, Panorama Suite. Photography by Eric Laignel.

SPA & RESORT DESIGN
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